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DISCLAIMER

THE PURPOSE OF THIS WHITE PAPER IS TO PRESENT THE CRYPTO.TICKETS 
CROWDSALE PROJECT TO POTENTIAL TOKEN PURCHASERS IN CONNECTION WITH 
THE PROPOSED TOKEN LAUNCH. THE INFORMATION SET FORTH BELOW MAY NOT 
BE EXHAUSTIVE AND DOES NOT IMPLY ANY ELEMENTS OF A CONTRACTUAL RE-
LATIONSHIP. ITS SOLE PURPOSE IS TO PROVIDE RELEVANT AND REASONABLE IN-
FORMATION TO POTENTIAL TOKEN PURCHASERS IN ORDER FOR THEM TO DETER-
MINE WHETHER TO UNDERTAKE A THOROUGH ANALYSIS OF THE COMPANY WITH 
THE INTENT OF ACQUIRING TKT TOKENS. 

NOTHING IN THIS WHITE PAPER SHALL BE DEEMED TO CONSTITUTE A PROSPEC-
TUS OF ANY SORT OR A SOLICITATION FOR INVESTMENT, NOR DOES IT IN ANY WAY 
PERTAIN TO AN OFFERING OR A SOLICITATION OF AN OFFER TO BUY ANY SECURI-
TIES IN ANY JURISDICTION. TKT TOKENS ARE NOT BEING STRUCTURED OR SOLD 
AS SECURITIES OR ANY OTHER FORM OF INVESTMENT PRODUCT. THIS DOCUMENT 
IS NOT COMPOSED IN ACCORDANCE WITH, AND IS NOT SUBJECT TO, LAWS OR REG-
ULATIONS OF ANY JURISDICTION WHICH ARE DESIGNED TO PROTECT INVESTORS. 
CERTAIN STATEMENTS, ESTIMATES, AND FINANCIAL INFORMATION CONTAINED 
IN  THIS WHITE PAPER CONSTITUTE FORWARD-LOOKING STATEMENTS OR IN-
FORMATION. SUCH FORWARD-LOOKING STATEMENTS OR INFORMATION INVOLVE 
KNOWN AND UNKNOWN RISKS AND UNCERTAINTIES WHICH MAY CAUSE ACTUAL 
EVENTS OR RESULTS TO DIFFER MATERIALLY FROM THE ESTIMATES OR THE RE-
SULTS IMPLIED OR EXPRESSED IN SUCH FORWARD-LOOKING   STATEMENTS.

PURCHASE OF TKT TOKENS INVOLVES A HIGH DEGREE OF RISK, AND TKT TOKEN 
PURCHASERS SHOULD NOT INVEST ANY FUNDS IN THIS  CROWDSALE  UNLESS 
THEY CAN AFFORD TO LOSE THEIR ENTIRE INVESTMENT. SEE “RISK FACTORS” 
BELOW THAT MANAGEMENT BELIEVES PRESENT THE MOST SUBSTANTIAL RISKS 
TO AN INVESTOR IN THIS CROWDSALE. IN MAKING A DECISION TO PURCHASE THE 
TKT TOKENS, THE TOKEN PURCHASERS MUST RELY ON THEIR OWN EXAMINATION 
OF THE PROJECT AND THE TERMS THEREOF, INCLUDING THE MERITS AND RISKS 
INVOLVED.



THIS WHITE PAPER IS THE PRIMARY OFFICIAL SOURCE OF INFORMATION ABOUT 
THE TKT TOKEN LAUNCH. NO PERSON HAS BEEN AUTHORIZED TO GIVE ANY IN-
FORMATION OR MAKE ANY REPRESENTATION WITH RESPECT TO TOKEN CROWD-
SALE, WHICH IS NOT CONTAINED IN THIS WHITE PAPER, AND, IF GIVEN OR MADE, 
SUCH INFORMATION OR REPRESENTATION MUST NOT BE RELIED UPON. THE IN-
FORMATION CONTAINED HEREIN MAY FROM TIME TO TIME BE TRANSLATED INTO 
LANGUAGES OTHER THAN ENGLISH OR USED IN THE COURSE OF WRITTEN OR VER-
BAL COMMUNICATIONS WITH EXISTING AND PROSPECTIVE CUSTOMERS, PART-
NERS, ETC. IN THE COURSE OF SUCH TRANSLATION OR COMMUNICATION SOME 
OF THE INFORMATION CONTAINED HEREIN MAY BE LOST, CORRUPTED, OR MIS-
REPRESENTED. THE ACCURACY OF SUCH ALTERNATIVE COMMUNICATIONS CAN-
NOT BE  GUARANTEED. IN THE EVENT OF ANY CONFLICTS OR INCONSISTENCIES 
BETWEEN SUCH TRANSLATIONS AND COMMUNICATIONS AND THIS OFFICIAL EN-
GLISH LANGUAGE WHITE PAPER, THE PROVISIONS OF THIS ENGLISH LANGUAGE 
ORIGINAL DOCUMENT SHALL PREVAIL.

THIS WHITE PAPER DOES NOT PURPORT TO BE ALL-INCLUSIVE OR CONTAIN ALL 
INFORMATION THAT A PROSPECTIVE TOKEN PURCHASER MAY DESIRE IN INVESTI- 
GATING THE PROJECT. EACH TOKEN PURCHASER MUST RELY ON ITS, HIS OR HER 
OWN EXAMINATION OF THE COMPANY AND THE TERMS OF THIS WHITE PAPER, IN-
CLUDING THE MERITS AND RISKS INVOLVED IN MAKING A DECISION WITH RESPECT 
TO THE PURCHASE OF TKT TOKENS. PRIOR TO MAKING AN INVESTMENT DECISION 
REGARDING THE PURCHASE OF TKT TOKENS, A PROSPECTIVE INVESTOR SHOULD 
CONSULT HIS OR HER OWN COUNSEL, ACCOUNTANTS, INVESTMENT AND TAX CON-
SULTANTS, AND OTHER ADVISORS, AS TO ALL MATTERS CONCERNING THIS PUR-
CHASE, AND TO CAREFULLY REVIEW AND CONSIDER THIS ENTIRE WHITE PAPER.

TKT TOKEN PURCHASERS ARE ENTITLED AND ENCOURAGED TO ASK QUESTIONS 
OF THE COMPANY OR ITS REPRESENTATIVES CONCERNING THE BUSINESS AND FI-
NANCIAL CONDITION OF THE COMPANY AND THE TERMS AND CONDITIONS OF THE 
CROWDSALE, AND TO REQUEST SUCH DATA AS MAY BE NECESSARY TO ENABLE 
THEM TO MAKE AN INFORMED PURCHASE DECISION.
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YOU ACKNOWLEDGE THAT YOU ARE NEITHER A UNITED STATES CITIZEN NOR 
A  PERMANENT RESIDENT OF THE UNITED STATES, NOR DO YOU HAVE A PRIMA-
RY RESIDENCE OR DOMICILE IN THE UNITED STATES, INCLUDING PUERTO RICO,   
THE  U.S. VIRGIN ISLANDS OR ANY OTHER POSSESSION OF THE UNITED STATES. 
YOU ARE NEITHER A CITIZEN OR PERMANENT RESIDENT OF THE REPUBLIC OF SIN-
GAPORE, NOR DO YOU HAVE A PRIMARY RESIDENCE OR DOMICILE IN SINGAPORE. 
YOU ARE NEITHER A CITIZEN OR PERMANENT RESIDENT OF CANADA, NOR DO YOU 
HAVE A  PRIMARY RESIDENCE OR DOMICILE IN CANADA. NONE OF THE OWNERS 
OR BENEFICIARIES OF ANY ENTITY ON BEHALF OF WHICH YOU ARE AUTHORIZED 
TO ACT, ARE U.S. CITIZENS OR PERMANENT RESIDENTS OF THE UNITED STATES, 
SINGAPORE, OR CANADA NOR DO THEY HAVE A PRIMARY RESIDENCE OR DOMI-
CILE IN THE UNITED STATES, INCLUDING PUERTO RICO, THE U.S. VIRGIN ISLANDS, 
OR ANY OTHER POSSESSION OF THE UNITED STATES, SINGAPORE, OR CANADA. 
IF YOU, OR THE OWNERS OR BENEFICIARIES OF ANY ENTITY ON BEHALF OF WHICH 
YOUR ARE AUTHORIZED TO ACT, ARE ONE OF THE AFORESAID, YOU ARE NOT ELIGI-
BLE AND ARE STRICTLY PROHIBITED TO BUY TKT TOKENS IN ANY FORM.
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FORWARD LOOKING STATEMENTS

Although forward-looking statements in this White Paper reflect the good faith judg-
ment of management, forward-looking statements are inherently subject to known and 
unknown risks, business, economic and other risks and uncertainties that may cause 
actual results to be materially different from those discussed in these forward-look-
ing statements. Token Purchasers are urged not to place undue reliance on these for-
ward-looking statements, which speak only as of the date of this White Paper. We assume 
no obligation to update any forward-looking statements in order to reflect any event 
or circumstance that may arise after the date of this White Paper, other than as may 
be required by applicable law or regulation. Token Purchasers are urged to carefully re-
view and consider the various disclosures made by us herein, especially in the section ti-
tled Risk Factors, which attempt to advise interested parties of the risks and factors that 
may affect our business, financial condition, results of operation, and cash flows. If one 
or more of these risks or uncertainties materialize, or if the underlying assumptions 
prove incorrect, our actual results may vary materially from those expected or projected.

Important factors that could cause actual results to differ materially from estimates or 
projections contained in the forward-looking statements include but are not limited to:

Competitor’s response in the market;

Due to the absence of any operating history, we may have overlooked other trends 
and conditions that could affect its business;

Ability to control costs in general;

General regional and global economic conditions;

Lower levels of consumer confidence, consumer spending and purchases of discre-
tionary items, including tickets;

Restrictions in the credit and capital markets, which would impair our ability to ac-
cess additional sources of liquidity, if needed;

Changes in the availability and cost of raw materials which could impact prices of our 
products;

Our ability to anticipate and respond to constantly changing consumer demands;

Our ability to attract and retain talented, highly qualified executives and employees; 

Our ability to adequately establish, defend and protect our proprietary rights;

Our ability to successfully develop or acquire new product lines or enter new markets 
or product categories, and risks related to such new lines, markets or categories.
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We undertake no obligation to update or revise any forward-looking statements, whether 
as a result of new information, future events or otherwise, unless so required by appli-
cable law. Because of these risks, uncertainties and assumptions, the forward-looking 
events discussed in this White Paper might not occur. To the extent that we use market 
data and industry standards in this White Paper, such information shall have been ob-
tained from internal surveys, market research, publicly available information and in-
dustry publications. Industry publications generally state that the information they have 
provided has been obtained from sources believed to be reliable, but the accuracy and 
completeness of such information is not guaranteed.

We caution you that actual results or business conditions may differ materially from 
those projected or suggested in forward-looking statements as a result of various fac-
tors including, but not limited to, those described above and in the Risk Factors section 
of this White Paper. We cannot assure you that we have identified all the factors that 
create uncertainties. Moreover, new risks emerge from time to time and it is not possible 
for us to predict all risks, nor can we assess the impact of all risks on our business or the 
extent to which any risk, or combination of risks, may cause actual results to differ from 
those contained in any forward-looking statements. Token Purchasers should not place 
undue reliance on forward-looking statements.
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EXECUTIVE SUMMARY

crypto.tickets. The next phase in the evolution of the event ticket.

A secure, transparent, blockchain ecosystem for the event ticket 
sales industry, empowering organizers to control the entire ticket 
lifecycle whilst eliminating fraud.

Technology Evolves to Transform Everyday Life. 

We live in a time of rapid technological advancement. Analog media was replaced by CDs 
and DVDs, and later transformed into encrypted digital with built in intellectual property 
protection. Money went from coin and paper to credit cards and now cryptocurrencies. 
In both cases it was the emergence of new technologies and platforms that enabled 
the next phase in the evolution.

But what about event tickets? Paper tickets have evolved into e-tickets, making them 
accessible on electronic devices, but gaining little in terms of security. Furthermore, 
online ticket bots now account for a significant part of primary market ticket purchases, 
siphoning off profits from artists and event producers whilst increasing prices for con-
sumers who are stuck buying tickets in the opaque and fraudulent secondary market.

What we observe is a spectacular opportunity, and while attempts to date have been 
unsuccessful, we believe we have the right technology and team to transform this mar-
ketplace.

A vision for the future.

The crypto.ticket is the next phase of the evolution of the ticket, transforming it into 
a secure digital asset using blockchain and organizer controlled smart contracts. Tick-
ets are held, redeemed, and managed by the consumer within a digital ticket wallet, just 
like any other crypto coin, with the same degree of embedded transparency and control 
crypto-currency markets have come to expect. 

The blockchain enables decentralization whilst its ledger ensures ticket validity. Smart 
contracts enable organizer control over ticket sale, resale and exchange, whilst regu-
lating payments, fees, and commissions throughout the ticket lifecycle: from initial re-
lease to redemption at event entry. Not only do organizers and consumers win, but the 
secondary market can also thrive as it is now provided with a secure platform in which 
to operate, uniting all players on one common platform.
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How will it work?

The evolution of blockchain technology has enabled crypto.tickets to engineer an ele-
gant and fluid solution, such that the end user need not concern themselves with how 
it works, they just know that the ticket they bought is valid and secure.

TKT tokens set-up smart contracts and support transactions inside the crypto.tickets 
decentralized system. Each time there is a purchase order for a ticket, the system will 
place an order for the purchase of tokens. The crypto.tickets platform automates this 
conversion in real-time, so the typical end user will simply purchase their event tickets 
in fiat currency and will see the ticket appear in their ticket wallet app on their electronic 
device.

An investment in future value.

Growth in consumer base and number of events managed on the platform will increase 
the number of individuals transacting in TKT to purchase tickets. This increased volume, 
coupled with the fixed supply of TKT set during the ICO, will push up the price of a token 
relative to other currencies as platform adoption occurs over time.

The evolution from paper ticket to crypto.ticket will transform the way consumers and 
key industry players interact,forming a fluid and efficient structure for all parties in-
volved. Early investors in the crypto.tickets ICO have an unprecedented opportunity 
to participate in setting the direction of this project and to profit from the growth of the 
platform over time.
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Fig.1 – Crypto.tickets ecosystem
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The crypto.tickets project is being implemented by the Tickets Cloud team who have 
worked together since 2014, demonstrating their capacity to deliver a high quality, scal-
able product. The founding team’s direct market knowledge combined with strong work-
ing relationships ensures a strong foundation for this project to succeed.

Tickets Cloud has been in operation since the beginning of 2014 and represents a plat-
form combining event organizers and ticket sellers in one online facility. The product 
modernizes the ticket sales process by giving event organizers the ability to sell tickets 
via one service on multiple websites, in offline box-offices and at events as easily as us-
ing a social network. The system offers a full range of solutions for all participants in the 
ticket market, including:

HISTORY
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Ticket distribution;

Cloud Box Office;

Payment splitting via Ticketing Payment System;

Automated billing;

Widgets for website, FB and VK;

Event admission control via the app;

Online analytics;

CRM system for organizers; 

Retargeting and remarketing through an online interface; 

Promo codes;

Guest list management; 

Online sync with the dashboard; 

All Paperwork in the dashboard; 

White-label solutions for those who need it; 

24/7 Customer support;

Seating assignment schemes;

Delivery service.



At the moment, the monthly turnover of the company is $2 million with annual growth of 
over 77%. The business collected $1.6 million in investment during the past 3 years of its 
development. Today, we have signed over 950 contracts with organizers and have sold 
over 1 million tickets. In 2017 Tickets Cloud became the world’s first company whose 
technological base is used for selling event tickets by Aliexpress — the biggest trade 
facility in the world.

Our experience building this business led us to the idea of incorporating the use of block-
chain technologies for ticket validation. In doing so we extended Tickets Cloud func-
tionality whilst providing a decentralized platform, independent of Tickets Cloud, for all 
industry participants to transact on. A system which provides solutions to many of the 
industry’s key problems.
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MARKET ANALYSIS

The global market of ticket distribution for sport and mass events can be conventionally 
divided into primary and secondary. According to data from the International Ticketing 
Yearbook(1), the total turnover in the primary market was $30 billion in 2016, the leading 
share of which was theatre tickets, whilst the secondary market turnover totalled $8.9 
billion with sports event tickets leading the space. Primary and secondary markets are 
expected to grow by 13% and 20% respectively by 2021 (fig. 2). The ticket market is most 
developed in Europe (especially in Great Britain) and the USA, although the most dy-
namic growth is coming from China due to the population’s increasing purchasing power 
coming from China’s economic development.

Fig.2 – 
Volume of primary
And secondary
Ticket market

1International Ticketing Yearbook 2016. https://issuu.com/gregiq/docs/ity_2016
2016. Online; Accessed 31 July 2017

A number of big players stand out in the event market, the most well-known of which 
are:

Live Nation Entertainment — a holding company, formed by a merger of an American 
ticket selling company Ticketmaster and an organizer of entertainment events Live 
Nation;

Evenbrite — a ticket selling company and a sales marketing campaign organizer 
on social networks. The biggest self-service company in the world’s ticket market;

Ticketfly — one of the fastest growing companies in the live events ticket sales mar-
ket;

StubHub — owned by eBay, one of the world’s largest online secondary market ticket 
exchanges;

Viagogo — a leading online secondary market ticket exchange;
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Eventim AG — number one in Europe and second globally in the ticketing and special-
ized software distribution services market;

Ticketscript — Europe’s first electronic provider of ticket self-service.

All leading companies have sold tickets via online channels for some time as paper tick-
ets have largely become a thing of the past. Online ticket purchasing eliminates queues 
to buy tickets in advance, or to pick them up from the box office on the day, and consum-
ers no longer need to be concerned about lost or stolen physical tickets. Tickets can be 
purchased anytime, anywhere, with any internet accessible device.

The number of people buying tickets online grows each year, driven by rapid develop-
ment of the Internet and explosive growth in the accessibility of smartphones. More and 
more we are seeing ticket sales process integration with social media, distribution ser-
vices, and advertising platforms.

Existing problems
Despite the considerable growth and development the global ticket industry has seen 
in recent years, a number of unresolved problems persist:

Fakes and fraud. Fake tickets are one of the main problems in the secondary tick-
et market. Rogues take advantage of the lack of ability to validate the authenticity 
of a ticket, allowing them to sell fake tickets. There are often cases in the second-
ary market where the same ticket is sold to multiple customers as there is no way 
to be certain how many people own that ticket. When this happens, only the first cus-
tomer to arrive at the event gets in, whilst others are left unable to attend. In these 
situations it is not only the spectator who suffers, but the organizer who lost the op-
portunity to sell a ticket to those customers who ended up with fake tickets.

Scalpers. Most tickets to popular events are bought by automatic bots in the first 
minutes after the sale starts, and are then resold in the secondary market at a price 
significantly higher than the original. Speculators profit, many customers cannot af-
ford the tickets, and organizers lose target customers. Organizers and official agents 
in this case cannot control the market and do not profit from speculators’ resales. 
In some countries the overpriced tickets unsold by speculators are returned to the 
organizer right before the event begins. As a result, the organizer loses profit and 
suffers reputational loss because the venue is not full, in spite of a limited ticket offer 
in the market and a high sale price.

Non-transparency for a spectator. In order to buy a ticket, spectators must check nu-
merous websites, study ratings and availability, and compare prices. The segregation 
of ticket platforms, which lack a central database, limits customers’ ability to consid-
er all options available in a simple and transparent manner.
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Incomplete sale of tickets for events. The current business model of providing quotas 
limits promoters’ ability to work with a large number of distribution channels often 
leading to incomplete sales for events. A quota is part of a venue and cannot be divid-
ed endlessly, therefore the number of distributors is limited by the number of quotas. 
The best distributors sell all their quota tickets leaving consumers to believe an event 
has sold out. Meanwhile the lesser known or less efficient distributors end up not 
selling their quotas, ultimately leading to empty seats at an event that had a high de-
mand for ticket sales.

High price cap for entering the market for distributors. The quotas model also 
prevents new players entering the distribution market, big distributors dictate their 
conditions to the organizers, all tickets are disseminated among the current players. 
Even if one manages to get tickets for sale, these will not be the best seats and are 
limited in number, which makes projects with novel sales mechanics doomed.

Lack of a common standard for working with ticket organizations. Due to the fact 
that all ticket organizations have different program interfaces (API), agents who deal 
with ticket distribution have to separately integrate with the API of each, check the 
quotas manually and exclude the tickets which repeat with different suppliers. More-
over, in case an organizer intends to raise the ticket price, he has to contact each 
of the agents and manually update all contracts.

THE CRYPTO.TICKETS PROJECT WILL SOLVE THESE PROBLEMS AND FOREVER 
CHANGE THE TICKET INDUSTRY, ENSURING A MUTUALLY PROFITABLE INTERAC-
TION FOR ALL PLAYERS.

16



PROJECT REVIEW

crypto.tickets
The crypto.ticket is the next phase of the evolution of the event ticket, transforming it into 
a secure digital asset using blockchain and organizer controlled smart contracts. Tickets 
are held, redeemed, and managed by the consumer within a digital ticket wallet, just 
like any other crypto coin, with the same degree of embedded transparency and control 
crypto-currency markets have come to expect.

The blockchain enables decentralization whilst its ledger ensures ticket validity. Smart 
contracts enable authorized  control over ticket sale, resale and exchange, whilst regu-
lating payments, fees, and commissions throughout the ticket lifecycle: from initial re-
lease to redemption at event entry.

Fig.3 – Crypto.tickets ecosystem

The system automates all business processes related to the sale, resale, and redemption 
of event tickets whilst ensuring accurate and timely distribution of all associated funds.

The primary functions of the crypto.tickets system are:

creation of smart contracts for events with organizer-controlled settings regarding 
ticket sales rules such as pricing limits, number of tickets per customer, and commis-
sion and fee collection and distribution;

issuance of crypto.tickets with blockchain validation ensuring complete security and 
authenticity;

issuance of tokens by brands/organizers as promotional internal currency (artist/
brand points systems);
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decentralized ticket exchange for secondary market operators and customers to sell, 
exchange, and otherwise manage their tickets;

Dynamic pricing support;

KYC and participant vetting via scoring mechanisms.

The system provides an interface for ticket operators to plug in their own ticket services 
platforms in much the same way as Tickets Cloud such that third parties can establish 
their own unique value propositions for working with organizers via the platform.

The return and exchange of tickets takes place on the blockchain as regulated by the 
smart contract set out at inception by the organizers. Speculators have to follow the 
resale rules, which makes them an additional distribution channel whilst organizers can 
profit via commissions from this resale activity.

A distributor can integrate with crypto.tickets via API or use the ready-made widgets 
of a free service such as Tickets Cloud which will allow access to all tickets and work 
with the primary and secondary ticket exchange. In this case all tickets are available 
for sale by all ticket resellers as opposed to distribution via blocks of tickets in a tra-
ditional quota system limiting the risk of undersold events. crypto.tickets ensures the 
reliability of ticket issuers and blockchain validation provides transparency and security 
of all ticket transactions.

The system is designed for growth as any ticket operator can connect to crypto.tickets 
with no upper limit on the number of active connections providing exceptional scalability.

As mentioned previously the Tickets Cloud product represents one example of how 
a ticket operator can connect to the system whilst providing immediate access for any 
organizer who wants to adopt this new ticketing standard without the need for an invest-
ment in new technology. 

Lastly, ticket holders can interact via the Tickets Wallet App, which is a graphical user in-
terface for working with the crypto.tickets API. The software consists of a client applica-
tion for the Web, PC, iOS and Android mobile platforms, and also of a server component, 
which consists of a protected data storage and an exchange gateway which handles TKT 
to fiat currency conversion and manages interaction with the crypto.tickets blockchain.

The Tickets Wallet has the following functions:

storage of crypto tickets;

interface for exchanging, transferring and returning of tickets;

event entry guarantee;

wallet for storing and conducting transactions with TKT tokens;

conversion of fiat currency into tokens and back (with the use of the exchange gate-
way);
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interface for selling tickets on the secondary market with settings for sales rules 
(fixed price or auction);

two-way information channel for getting additional content from the artist and pro-
moter before as well as after the event;

channel for communication with other ticket buyers.

The Tickets Wallet greatly simplifies the procedure for buying, selling, transferring and 
redeeming event tickets for the user. All transactions are governed by the smart contact 
for the event with the rules established before the ticket is sold by the organizer.

With the Tickets Wallet you can pay for your ticket in two ways: by TKT tokens or by fiat 
currency. After the purchase, the smart contract sends the crypto-ticket to the user’s 
Tickets Wallet App. When attending an event, a user shows the crypto.ticket QR-code 
which is scanned and the entry system makes a record in the blockchain that the ticket 
has been used. 

The blockchain architecture of the crypto.tickets ecosystem uses each component sepa-
rately, allowing for integration with third party ticket systems in addition to Tickets Cloud, 
which promotes competition on the platform whilst encouraging adoption. All parties get 
automatic access to the Tickets Wallet application, providing ticket security, eliminating 
fraud concerns via a safe and convenient mechanism for event entry. Organizers and dis-
tributors gain a direct communication channel with spectators with the help of push-no-
tifications and bonus points programs using TKT tokens to build brand loyalty. 

The streamlined ecosystem provided by the crypto.tickets platform provides a high lev-
el of transparency and self-organization of the ticket market which facilitates healthy 
competition and eliminates growth barriers whilst establishing transparent rules of the 
game for new players.
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ECONOMICS

All operations within the crypto.tickets ecosystem are executed with its internal digital 
currency (TKT token), ensuring security whilst preventing unauthorized human interven-
tion in the processes.

TKT tokens are used in the following ways:

settlements between all members of the crypto.tickets ecosystem: ticket purchase, 
resale, exchange, or returns;

payment of event expenses (services of contractors and artists);

distribution of profits between all market participants (ticketing system, organizer, 
distributor);

voting;

as a deposit for ticketing systems, allowing them to create smart contracts and issue 
crypto.tickets.

The blockchain ecosystem assigns the following functions: visitors, ticketing systems, 
organizers, and distributors — all valuables are distributed between them.

The ticketing systems, with enough TKT tokens on deposit, are entitled to create smart 
contracts, which will be used to issue and sell crypto.tickets for events. The event or-
ganizer creates a smart contract of the event via the ticket system interface, where the 
following parameters shall be specified:

All parameters entered into the smart contract on crypto.tickets via the ticket system 
interface (e.g. Tickets Cloud or another ticket system).

availability to resell/return a ticket;

ticket return rules — the fee to be withheld (the fee can be dynamic, depending on the 
time left before the event;

availability to transfer the tickets to other users;

ticket cancellation time (event time); 

ticket categories and prices; 

fees/commissions for resale in the secondary market; 

payment and fees automated splitting via Ticketing Payment System.
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The ticket systems shall determine their fee (percentage of  ticket sales) and include 
their interest individually in the event’s smart contract. They shall perform KYC of event 
promoters and monitor the quality of events created in the system. If a ticket system 
creates a fake event or engages in fraudulent activity the rating of such system falls, and 
if the fraud level is high, it can result in complete exclusion from the system. After the 
transaction is approved, the ticket system registers these conditions in event’s smart 
contract, while also registering the distributor’s wallet number to pay fees for the tickets 
sold with that distributor’s assistance.

Now, let us consider in more detail the process of ticket purchasing with a price entered 
in the TKT according to the TKT/Fiat rate at a given date (Fig. 4). A visitor, who wants 
to buy the ticket, opens the website of the event. Via the website or a sales widget, a cus-
tomer buys the ticket for fiat currency or TKT tokens. In the first case, the fiat currency is 
converted automatically into the system token via the exchange gateway and sent to the 
customer’s wallet and then automatically transferred to the event’s smart contract. Al-
ternatively, the TKT tokens are transferred right to the event’s smart contract address 
and an entry is made to the blockchain that this ticket is registered to the customer. If the 
user is registered in the Tickets Wallet app, he/she will immediately see the purchased 
ticket there. If not, then he/she will receive the instruction of how to create the wallet 
and access the tickets. Payment for each ticket is frozen at the smart contact address as 
a security, so that the visitors could have their money refunded if the event is cancelled 
by the organizer.

To return a ticket (if such option is made available by the organizer in the smart contract), 
the customer uses the  Tickets Wallet application or API to initiate the ticket return pro-
cedure (Fig. 5). The ticket return procedure occurs automatically and is regulated by the 
event’s smart contract. The tokens are refunded to his/her personal account with Tick-
ets Wallet minus any fees specified by the rules for ticket return. The ticket return fee 
is withheld at the smart contact address until the end of the event and until the income 
is distributed among the event smart contract’s organizers.

Fig. 4 - Purchase of a ticket
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Fig. 5 – Ticket return

The system will also provide a secondary market for tickets: a decentralized online mar-
ketplace where users can resell/buy tickets (Fig. 6). In case of popular events, the user 
can set an auction and sell the ticket to a person, who offers the best price during a given 
period - all subject, of course, to the rules set by the organizer.

Fig. 6 - Resale of the ticket

After the end of the event, crypto.tickets distributes the funds from the smart contract 
between all the parties: the ticketing system, the organizer, the distributor; the organiz-
er also can set up an automatic distribution of its profit among its partners, the artist and 
other parties to the event (Fig. 7).
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Fig. 7 - Distribution of tokens from Growth Fund among market participants

Part of the TKT token issue will be allocated for ecosystem development during the 
start-up period and stimulation of the first users — to attract new ticket systems, orga-
nizers and visitors (Fig. 8). For instance, having bought a ticket for 100 TKT, the visitor 
will get a bonus of 1 TKT. The Growth Fund will be constantly filled up from the crypto.
tickets fees.
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Fig. 8 - Distribution of tokens from Growth Fund among market participants

Part of the TKT token issue will be allocated for the ecosystem development during the 
start-up period and stimulation of the first users — to attract new ticket systems, hosts 
and visitors. All members will get a bonus of 1% from the system’s turnover (Fig. 8). For 
instance, having bought a ticket for 100 tokens, the visitor will get a cashback of 1 TKT. 
The Growth Fund will be constantly filled up from the Tickets Chain fees.

Every member of crypto.tickets has its own wallet at Tickets Chain, where the TKT to-
kens are stored. You can also enable an automatic conversion of TKT tokens to fiat cur-
rency directly at the Tickets Wallet via the exchange gateway; hosts and distributors will 
be able to enable such exchange with the Tickets Cloud interface or other.
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PROTOTYPE

We have test prototype of crypto.tickets and Tickets Wallet available for downloading. 
The smart contract is currently operating in a test environment on ethereum. This allows 
us to test basic functionality, but is not an ideal platform longer term due to gas econ-
omy considerations. Until recently, the existing blockchain platforms were very slow, 
and therefore were not suitable for use by high-load systems. For example, most pop-
ular protocol in the industry, the Ethereum, could process 25 transactions per second. 
Together with the high cost of transactions, this has made any usage of this platform 
ineffective. With the arrival of  the EON platform, developing the crypto.tickets project 
became possible. 

EON: 

EON Technology — is live already, making crypto.tickets a reality with speed and low 
fixed transaction costs. Crypto.tickets holds an exclusive contract for use of EON in the 
event ticketing industry. https://eontechnology.org.
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Tickets Wallet в App Store

Tickets Wallet в Google Play

Ticket Chain

flexibility and efficiency through lowering of the load;

consensus by Delegated Proof of Stake principal;

security with a new algorithm of the electronic signature Ed25519.

https://eontechnology.org/
https://itunes.apple.com/us/app/tickets-wallet/id1278862065?ls=1&mt=8
https://play.google.com/store/apps/details?id=org.ticketscloud.ticketwallet
https://crypto.tickets/index.en.html
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Fig. 9 - Tickets Wallet Prototype



WHY WILL THE TKT TOKEN INCREASE 
IN VALUE?

TKT token is the internal currency of the crypto.tickets non-centralized system and 
is used to set-up smart contracts and to support all transactions. The tickets will be pur-
chased directly for TKT or any other supported fiat or crypto currency. Each time there 
is a purchase request for a ticket in another currency, the system places in automatic 
purchase order for TKT token(s) via an automated and transparent algorithm.

As the number of users and the volume of transactions grow, the demand for TKT will 
also grow. At the same time, the number of available tokens will be limited by the ICO, 
causing the value of TKT to increase relative to other currencies. 

The majority of the TKT tokens will end-up distributed amongst various system partic-
ipants, mostly events industry players, who will use them for active operations. A part 
will remain with key players to extend influence over the future of Crypto.Tickets via 
voting, and some will form a buffer pool that will provide liquidity and smooth out any 
sharp spikes due to significant increases in transactions caused by popular event sales. 

TKT token will start trading on the exchanges four weeks after the end of the ICO. 
The launch of the Crypto.Tickets platform is scheduled for June 2018. The first ticketing 
system connected to the platform will be Tickets Cloud, with the current monthly turn-
over of 2 million USD (as of September 2017) and a monthly growth rate of 15%, guaran-
teeing an immediate transaction volume for the TKT token.

Our goal is to reach 20% global market share in electronic ticket sales by 2023, with the 
market size estimate of $46.7 billion USD. This will enable turnover of nearly 800 million 
USD monthly and the expected 70x growth in USD value of TKT, assuming 30% free float 
in TKT, with the rest held by various participants of the ecosystem.

Early TKT token owners have an unprecedented opportunity to participate in setting the 
direction of this project and to benefit from the growth of the platform over time.
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EXISTING PROJECTS

Currently, a number of projects are set to launch new ticket services powered by block-
chain technology. These projects are based in different countries, but they all name the 
same problems the industry is facing, which, yet again, proves their importance in the 
international ticket market. 

London-based Aventus is working on a blockchain solution to prevent ticket counter-
feiting and profiteering. The platform enables organizers to create and manage tickets, 
be in full control of resale pricing and earn the associated fees and cut costs. In addition, 
Aventus features loyalty programs for ticket buyers where the most active users receive 
rewards for promoting gigs and helping spot fraudsters. Aventus has raised over USD 
$18mm in an ICO. 

The company has no plans to offer analytics or an API for ticketing systems, so it is not 
possible to integrate it into third-party processes. All the advantages are sealed with-
in the Aventus platform, including their customer service tools. The company thus will 
have to compete against the entire industry, including the incumbent players clearly 
unwilling to yield their market share. 

Another debutante, KickCity, advertises itself as Facebook meets Slack, a block-
chain-based social event platform. The team of KickCity has a tremendously ambitious 
goal of creating a value-based social network where users could obtain any necessary 
information on blockchain and crypto-currencies, with rewards for those who provide it. 

KickCity intends to use events and gigs as leverage to form a community around block-
chain. To enable it, the team is developing a social event platform centered around the 
communities of organizers and attendees. KickCity is focused on creating communi-
ties around events and empowering organizers to launch, promote, and make money 
off events. 

Essentially, the main idea behind KickCity is centered around event management and 
is not aimed at end users. It is tool to promote events and draw more crowds.
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WHY CRYPTO.TICKETS IS DIFFERENT

Instead of competing with incumbent players, crypto.tickets provides a technology 
for  both the existing and new players. Our team believes that a blockchain ticketing 
platform should be open to all market participants. That’s why crypto.tickets has been 
designed as a decentralized platform which connects to any existing ticketing system 
to provide the full advantages of blockchain to its customers.

Crypto.tickets is sending the entire industry into a new orbit. With paper tickets  being 
replaced with electronic ones, the next step of the evolution is a crypto.ticket with a self 
contained control mechanism (smart contract) for how tickets can be sold, re-sold or ex-
changed, and where cash flows from these activities can be directed.

Other projects that employ blockchain to a varying degree are designed to manage events 
and ticketing centrally. E.g., to tap into the full potential of KickCity or Aventus, organiz-
ers are forced to abandon their current ticketing solutions: the most control they can 
hope for is to embed a third party widget on their website and play by rules set by others.

In turn, crypto.tickets offers an API which organizers and ticketing platforms can use 
to set their own rules and compete more openly, giving customers more choice.

Crypto.tickets will also enable a vibrant secondary market for tickets, a decentralized 
exchange where attendees will be able to resell their own tickets. For big gigs, holders 
will be able to auction their tickets off to a person who offers the most money within 
a limited timeframe.

It’s also worth pointing out that the creators of crypto.tickets have a trove of experience 
in the ticketing industry and business in general, with 30 years of combined successful 
involvement in the Events industry. Their current platform, Tickets Cloud, serves over 
1,000 event organizers and nearly 100 distributors, yielding a monthly turnover of 2 mil-
lion USD (as of September 2017) and over 77% annual growth since launch. Tickets 
Cloud will be the first connected ticketing platform, guaranteeing early acceptance and 
trading volume.
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TEAM

The team running crypto.tickets has demonstrated success via the launch of Tickets 
Cloud, an open distribution platform that has already processed over 1M event tickets 
since its launch in 2014. 

The project has brought together an international team of top-notch developers, block-
chain experts, marketers, managers, and support service specialists. The team has 
grown to over 30 people located in London, Moscow, Luxembourg, and Delaware.
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Management

Egor Egerev

Egor is the architect behind the business model and is responsible 
for setting direction for the company’s products. Before crypto.tick-
ets, he was involved in organizing festivals and shows for more than 
7 years. For over 2 years, he was the founder and CEO of Nanoticket, 
which 3 years ago became Tickets Cloud. Altogether, Egor has over 
12 years industry experience. Egor is also one of the founders of the 
industry’s largest conference in Russia: Moscow Ticketing Forum.

CEO, FOUNDER

Ilya Sergeenko

Business owner since he was 18, Ilya started more than 10 business-
es. Launched his own start-up, the city.info, in Serbia. Since 2015, 
he has been a business angel, early investor and co-founder of tick-
etscloud.com. Moscow State University graduate.

INVESTMENT RELATIONS AND FINANCE DIRECTOR & FOUNDER

Katerina Kirillova

Since 2003 Katerina has been engaged in the entertainment industry. 
Owner of a major company, Euroshow Moscow, providing equipment 
and technical support for events. Founder of a portal for technical 
experts, Onstage.pro. Founder and CEO of the Moscow Ticketing Fo-
rum.  Executive MBA London Business School and Columbia Busi-
ness School graduate.

STRATEGY AND DEVELOPMENT DIRECTOR & FOUNDER

LinkedIn

LinkedIn

LinkedIn

https://www.linkedin.com/in/egerev/
https://www.linkedin.com/in/aylis/ 
https://www.linkedin.com/in/katerina-kirillova-12435643/
https://www.linkedin.com/in/egerev/
https://www.linkedin.com/in/aylis/ 
https://www.linkedin.com/in/katerina-kirillova-12435643/


Dmitry Bakaev

Varia Vasilek

Alexey Saprin

Dmitry is an expert in operations and scaling-up of greenfield proj-
ects within VC-backed and corporate environments, and across var-
ious industries. 12 years in tech, within technical and leadership 
roles. 3 years of events industry experience. Extensive experience 
in venture development and funding. MBA London Business School 
and Columbia Business School, MSci Computer Science, Johns Hop-
kins University.

Expert in executing go to market strategies and building up mar-
keting & sales functions, with 10 years of experience. Headed the 
marketing department in CarPrice. Specialised in building stable 
and effective marketing teams, achieving fast sales growth within 
a start-up environment. Deep knowledge of setting-up regional sales 
networks. Сultivates integration of sales and marketing channels, 
building the structure of marketing units, deployment of effective 
business processes. Russian State University of Trade and Econom-
ics and Higher School of Economics.

Expert in building of sales departments and commercial blocks with 
10 years experience. Headed the sales department in Groupon Rus-
sia. Specializes in achieving rapid growth in technology companies. 
Leading by example, removing sales obstacles & mentoring sales 
teams. Opening new markets & creating revenue from new prod-
uct lines. Identifying & recruiting appropriate channels for market 
growth. Russian Institute of Management and Law.

HEAD OF ANALYTICS & PERFORMANCE

HEAD OF MARKETING

HEAD OF SALES

LinkedIn

LinkedIn

Vinokurova Elena

True digital enthusiast with passion and applicable experience. 
Worked with top global and Russian agencies specializing in digital 
marketing and CRM with sophisticated understanding of both B2B 
and B2C markets. Supports digital campaigns and projects on every 
stage of their life cycle: goal setting, research, conception, budget-
ing, design, production, quality assurance. Moscow City University.

PROJECT MANAGER

LinkedIn
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https://www.linkedin.com/in/dmitry-bakaev-b0b0828/
https://www.linkedin.com/in/варя-василек-90a6b965
https://www.linkedin.com/in/dmitry-bakaev-b0b0828/
https://www.linkedin.com/in/варя-василек-90a6b965
https://www.linkedin.com/in/elena-vinokurova-a194a3130/
https://www.linkedin.com/in/elena-vinokurova-a194a3130/


Developers

Alexander Zelenyak

GitHub

CTO
Ivan Vasiliev

GitHub

Frontend

Kirill Klenov

GitHub

Backend
Valeriy Perfilyev
CRM Backend

Evgeniya Sergeenko
CRM backend. MSU

Evgeny Makhmudov

GitHub

Backend

Vadim Suharnikov

GitHub

Backend
Grigory Butovichev

GitHub

Backend

Della Bezelianskaya
Tester

Facebook

Vlad Kipiani

GitHub

Tester

Sergey Kudriavtsev

GitHub

Project Manager

Yuliya Matveeva

True digital enthusiast with passion and applicable experience. 
Worked with top global and Russian agencies specializing in digital 
marketing and CRM with sophisticated understanding of both B2B 
and B2C markets. Supports digital campaigns and projects on every 
stage of their life cycle: goal setting, research, conception, budget-
ing, design, production, quality assurance. Moscow City University.

CLIENT SERVICE DIRECTOR, TICKETSCLOUD.ORG
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https://github.com/zzzsochi
https://github.com/zzzsochi
https://github.com/konclave
https://github.com/konclave
https://github.com/klen
https://github.com/klen
https://github.com/EvgeniyMakhmudov
https://github.com/EvgeniyMakhmudov
https://github.com/deterok
https://github.com/deterok
https://github.com/butovichev
https://github.com/butovichev
https://www.facebook.com/gelatelno
https://www.facebook.com/gelatelno
https://github.com/vlad-ki
https://github.com/vlad-ki
https://github.com/skudryavtsev


ADVISORS AND CONSULTANTS

Philippe Chevry

Director of The Blockchain Association of Canada (BAC). Serial en-
trepreneur with 20 years of experience in emerging technologies re-
lated to cybersecurity, finance, gaming and new media. L’Université 
du Québec à Montréal (UQAM).

STRATEGIST & FUTURIST - A.I. & BLOCKCHAIN - CTO AT NASH

LinkedIn

Andrew consults the dev team on the blockchain technology and 
takes part in the dev process himself. He is also a consulting expert 
on DAPPS Ethereum and he consults major Russian financial mar-
ket players on cryptocurrency trading. Andrew is an expert on block-
chain technologies and decentralized cryptographic data transfer 
networks. Vyatsky State University graduate.

Blockchain Enthusiast, 8+ years experience of software development 
and 2+ years of leading the software development. Custom Block-
chain (DLT) technology products and consulting services. The Na-
tional University of Science and Technology.

Andrew Zimine
CEO & Founder of EXSCUDO & EON

LinkedIn

Anton Akentiev
CTO & Founder of Chain.Cloud & Dao.Casino

GitHub

Early stage venture capital investments. Over twenty years of pro-
fessional experience in marketing, sales and business development. 
Business angel, member of E100 - LBS angel investor network. MBA 
London Business School and Columbia Business School graduate.

Alexander Tkachenko
Managing General Partner at 2be.lu Investments (Luxembourg)

LinkedIn
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https://www.linkedin.com/in/philippe-chevry-aba28a51/
https://www.linkedin.com/in/philippe-chevry-aba28a51/
https://www.linkedin.com/in/andrew-zimine-586300141/
https://www.linkedin.com/in/andrew-zimine-586300141/
https://github.com/AnthonyAkentiev
https://github.com/AnthonyAkentiev
https://www.linkedin.com/in/alexander-tkachenko-2117434/
https://www.linkedin.com/in/alexander-tkachenko-2117434/
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Leonard Grayver

Leonard represents startup companies and venture capital funds 
in a wide variety of technologies, including blockchain and cryptocur-
rency spheres. Leonard is a partner and mentor at the Pulsar Ven-
ture Capital and Starta Capital Accelerators.  A member of the Board 
of Directors of AmBAR (American Business Association of Rus-
sian-Speaking Professionals) and a member of the Board of Gover-
nors of the Eastern European Bar Association. UCLA School of Law.

LinkedIn

Julian Zegelman

Specializes in legal support of companies operating in the crypto-
currency and blockchain sphere. Observer on the Board of Directors 
of Metamaterial Technologies, member of the Board of Venture De-
velopment Partners venture fund. University of California, San Diego 
and Minnesota University School of Law.

LinkedIn

LinkedIn

Konstantin Kiselev

Dynamic Pricing expert. Professional in AI technologies. Co-found-
er of Conundrum. Lecturer in NVIDIA Deep Learning Institute. Also 
Konstantin is part of team developing AI solutions for recognition 
of  the features of aging and various diseases of human skin. The 
developments are based on the algorithms of computer vision and 
machine learning (including deep learning). PhD Lomonosov Mos-
cow State University, Theoretical Physics.

Startup and venture capital lawyer at Greenberg LLP (Los Angeles)

Corporate lawyer, Partner at Velton Zegelman PC (San Francisco)

Co-founder & Chief Technology Officer at YLabs

Co-founder of Cryptoinvest fund and CEO in the blockchain-team 
Phenom

Alex Smirnov

Programmer, Blockchain enthusiast. 8 years in R&D, author of 8 sci-
entific papers, the author of the international patent for the tech-
nology of indoor navigation platforms. Alex specialises in the devel-
opment of blockchain solutions and technical support of projects. 
In crypto.tickets Alex is responsible for the technical part of the com-
pany’s crowdsale and the distribution of tokens. Institute of Mechan-
ics and Mathematics of Moscow State University.

LinkedIn

https://www.linkedin.com/in/leonardgrayver/
https://www.linkedin.com/in/leonardgrayver/
https://www.linkedin.com/in/jzegelman/
https://www.linkedin.com/in/konstantin-kiselev-b87b2258/
https://www.linkedin.com/in/jzegelman/
https://www.linkedin.com/in/konstantin-kiselev-b87b2258/
http://https://www.linkedin.com/in/alekseismirnov/
https://www.linkedin.com/in/alekseismirnov/
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Viktor Portnov

Deep understanding of math, statistics, and related skills. Wide 
experience of work with different types of data, business, depart-
ments and products in different roles on the local and regional levels. 
Telecom, retail and banking analytical tools - creation of analytical 
tools portfolio for concrete clients (the main is Telecom now) and 
the product roadmap for these industries together with commercial 
leaders. Biometry (facial and image recognition) methodology devel-
opment, core model development, software engineers coordination, 
testing. Fraud detection for banks industry. MSc Applied Mathemat-
ics, Moscow State University.

Entrepreneur, Blockchain enthusiast. Participated in the launch and 
development of projects in the market of flexible rental of commer-
cial real estate. Together with the partner he founded an agency 
for attracting sponsors to the events BRAND SEVENTS, held more 
than 100 brand integrations. Since 2014, he has been leading the 
marketing and development of SocialMart, during the work sever-
al successful products have been released. In crypto.tickets Andrey 
is responsible for the digital marketing campaign of the crowdsale. 
Institute of Mechanics and Mathematics of Moscow State University.

LinkedIn

LinkedIn

LinkedIn

LinkedIn

Andrey Fazlyev
Сo-founder of Cryptoinvest fund and Partner in Phenom

Data Scientist at TechnoServ

Сo-founder of Cryptoinvest fund and Partner in Phenom

Venture Finance Consultant

Alexander Politayko

Dmitry Fotiyev

Entrepreneur, marketer, blockchain enthusiast. For over 13 years 
he  has been involved in club and concert activity, has conducted 
more than 300 successful events in Europe, opened and advised the 
leading concert venues in the Czech Republic (Prague). He worked 
as  a  development director and was engaged in attracting invest-
ments in the BAU-ART holding. The founder and managing director 
of record label RTM Media (more than 50 audio and video releases). 
University of Economics in Prague.

Over 10 years in tech.  Experience includes new venture develop-
ment, private equity, corporate strategy, debt and equity financing. 
MBA London Business School and Columbia Business School, BS 
Electrical Engineering, University of Maryland.

https://www.linkedin.com/in/andrey-fazlyev-488bb442/
https://www.linkedin.com/in/viktor-portnov-84436485/
https://www.linkedin.com/in/alexander-politayko-07b665a8/ 
https://www.linkedin.com/in/dmitry-fotiyev-5153aa1/
https://www.linkedin.com/in/andrey-fazlyev-488bb442/
https://www.linkedin.com/in/viktor-portnov-84436485/
https://www.linkedin.com/in/alexander-politayko-07b665a8/ 
https://www.linkedin.com/in/dmitry-fotiyev-5153aa1/
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Elena is a founder of Afina Capital, fundraising advisory firm. She 
contributes to the developing of relationships with crypto assets 
funds. Since 2001 Elena has been involved in capital raising activi-
ties in the global markets having worked for leading Russian and in-
ternational companies and banks. Executive MBA London Business 
School and Columbia Business School graduate.

LinkedIn

Elena Ershova
Fundraising Consultant

https://www.linkedin.com/in/elenaershova
https://www.linkedin.com/in/elenaershova


ICO PROCEDURE

The crypto.tickets project plans to attract investments via the Initial Coin Offering (ICO) 
method, by issuing its own tokens (TKT) with a limited emission, corresponding to a wide-
ly accepted standard, ERC20. After the ICO, no coins will be issued, so any inflation 
is ruled out. The token will be issued in cooperation with Phenom Company and will use 
a smart contract written in the Solidity language. The principle of open and transparent 
funds distribution will be observed. All transactions will be shown in the smart contract.

The ICO’s start is scheduled for October 5, 2017 and is going to last for 4 weeks. On the 
same day an event will take place for investors, leading players of the event industry, 
major participants to the cryptocurrency ecosystem, the press and everyone interested 
in the project. The event will be created in the crypto.tickets system prototype and will 
show basic features of the system being developed. Only visitors with crypto.tickets will 
be admitted to the event. The guests, who buy the tickets via our system, will receive 
tokens equal to 30% of the ticket price as a bonus; any investors unable to attend will 
be able to test the prototype by buying a crypto-ticket for the online video stream of the 
party for a nominal fee  by signing up to the Tickets Wallet.

Maximum target figures for attracted funds during the ICO is an amount equivalent 
to $23 million. The tokens can be purchased with Bitcoin (BTC), BitcoinCash (BCC), Lite-
coin (LTC), Ethereum (ETH).

If $23 million is attracted (given that all the tokens will be sold out during the first two 
days), 914.869.281 TKT tokens will be issued.

On the first two days of the ICO, investors will get a 20% bonus to their tokens, 10% bo-
nus on the third and fourth days, and 5% bonus on the next three days. On the rest of the 
days, the tokens will be sold with no bonuses.

A preliminary private offering is planned for the pioneers of the crypto-community and 
the ticket industry, who are going to be some of the first clients of the crypto.tickets eco-
system and will get a bonus of 30%. The number of tokens in the private offering will be 
limited up to $2m with a minimum investment of $50k. Investors will get the TKT tokens 
within 7 days after the sale is closed, including the 30% bonus of the ICO price (in tokens). 
A part of the funds attracted during the private offering will be used to finance the ICO.

Depending on the amount of attracted funds, the TKT tokens will be distributed as fol-
lows:
If $23 million is attracted (given that all the tokens will be sold out during the first two 
days):

68.86% — ICO-investors

3% — Tickets Chain Growth Fund

15% — Tickets Cloud team

7.64% — Private offer investors

2% — Bounty

3.5% — Advisors
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Stimulation programs are planned for B2B and B2C segments, that is why 3% of tokens 
are expected to be reinvested for stimulation of the first sales from the market partici-
pants who join the system and to promote their first events with crypto.tickets. Stimula-
tion is also provided for distributors and first users of the Tickets Wallet.
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Fig. 10 - Token distribution



ROADMAP

The crypto.tickets project development includes 7 stages (Stage 1 has already been im-
plemented):

Year

2014

2015

2016

2017

August-September, 
2017

2017 Q4

October 2017

2018 H1 (If the 
cap of $4 mln 
is reached)

- Tickets Cloud LLC — venture seed $300K.
- Developed: back-end, front-end, open distribution platform
- 1.0, ticket sales widget 1.0

- ticketscloud.org launched. 
- 100 contracts / 50,000 tickets sold.
- Developed: deals and analytics: deals, showroom, event ad-
mission control 1.0, venue’s layouts designer.

- Tickets Cloud LLC — Venture Seed $600,000. 
- 300 contracts / 200,000 tickets sold.
- Developed: CRM, UTM analytics, cloud box office 1.0, event 
admission control 2.0

- Tickets Cloud LLC — Venture Seed $700,000. 
- 400 contracts / 550,000 tickets sold.
- Developed: multicurrency, multilanguage, solution for the-
atres, ticket sales widget 2.0

- Tickets Wallet MVP launched in App Store and Google Play.
- Launched crypto.tickets prototype powered by Ethereum.

- Tickets Cloud UK and Europe expansion starts.
- Tickets Wallet development.
- crypto.tickets development.

- Crowdsale.

- crypto.tickets powered by EON.
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2018 H2
(If the cap of $4 mln 
is reached)

- crypto.tickets v.1 release.
- Decentralized ticket system release.
- API for integration with ticketing systems.
- Integration with exchanges to convert tokens into fiat currency
- Tickets Wallet v1.0
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Year

2019 H1
(If the cap 
of $10 mln is 
reached)

2019 H2
(If the cap of $15 
mln is reached)

2020 H1 (If the 
cap of $23 mln 
is reached)

- crypto.tickets v.2 release.
- Dynamic pricing implementation.
- Legal patent for Europe.
- Voting system for customers.
- Integration with KYC partner.

- crypto.tickets v.3 release Legal patent for Asia.
- Asian market expansion.
- Integration with secondary market exchanges.
- Tickets Wallet v 2.0.
- White label for other sdk applications
- Loyalty programme for b2b clients.

- Loyalty programme for ticket buyers.
- Tickets Wallet v 3.0.
- Entry management system supporting biometric and face 
authentication.
- Integration with popular music streamers.
- Tokens for individual events issued by organizers which can 
be used to buy tickets, merchandise or pay at the bar. 
- Crowdfunding campaigns for organizers.



CRYPTOTICKET COST
STRUCTURE

Crypto.tickets

Tickets Cloud

Tickets Wallet

Apple Store 

Google Play

LINKS
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LEGAL CONSIDERATIONS

We have carefully examined the various legal implications of the TKT Token crowdsale 
and the business model of crypto.tokens in the jurisdictions where we plan to operate. 
In the United States, we worked closely with Velton Zegelman PC, a Silicon Valley law 
firm actively representing blockchain and cryptocurrency clients. In Luxembourg, the 
jurisdiction of Crypto.Tokens S.a.r.l, we work with Elvinger, a leading law firm, found-
ed in  1964. It is the opinion of our legal counsel that the legal status of TKT Tokens 
is as functional utility tokens designed for the crypto.tickets platform. TKT Tokens are 
not securities. TKT Tokens do not give you the right to vote or participate in Crypto.To-
kens, S.a.r.l., or any of its affiliated companies. TKT Token holders have no equity, gover-
nance, or any other rights in any such companies.

https://crypto.tickets/index.en.html
https://ticketscloud.org/
https://crypto.tickets/index.en.html
https://itunes.apple.com/us/app/tickets-wallet/id1278862065?ls=1&mt=8
https://play.google.com/store/apps/details?id=org.ticketscloud.ticketwallet


RISK FACTORS
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PLEASE CONSIDER THE RISKS RELATING TO PURCHASE, SALE, AND USE OF TO-
KENS LISTED BELOW VERY CAREFULLY BEFORE PURCHASING THE TKT TOKENS.

Risk of Losing Access to TKT Tokens Due to Loss of Private Key(s) or Custodial Error.

A private key, or a combination of private keys, is necessary to control and dispose 
of TKT Tokens stored in your digital wallet or vault. Accordingly, loss of requisite pri-
vate key(s) associated with your digital wallet or vault storing TKT Tokens will result 
in loss of such TKT Tokens. Moreover, any third party that gains access to such private 
key(s), including by gaining access to login credentials of a third party wallet service 
you use, may be able to misappropriate your TKT Tokens. Any errors or malfunctions 
caused by or otherwise related to the digital wallet or vault you choose to receive and 
store TKT Tokens, including your own failure to properly maintain or use such digital 
wallet or vault, may also result in the loss of you TKT Tokens.

Risks Associated with the Ethereum Protocol.

Because TKT Tokens and the Ecosystem are based on the Ethereum protocol, any 
malfunction, breakdown or abandonment of the Ethereum protocol may have a mate-
rial adverse effect on the crypto.tickets ecosystem (the “Ecosystem”) or TKT Tokens. 
Moreover, advances in cryptography or other technical advances could present risks 
to the TKT Tokens and the Ecosystem, including the utility of the TKT Tokens for use 
in the Ecosystem, by rendering ineffective the cryptographic consensus mechanism 
that underpins the Ethereum protocol.

Risk of Mining Attacks.

TKT Tokens are susceptible to attacks by miners in the course of validating Token 
transactions on the Ethereum blockchain, including, but not limited, to double-spend 
attacks, majority mining power attacks, and selfish-mining attacks. Any successful 
attacks present a risk to the Ecosystem and the TKT Tokens, including, but not limited 
to, accurate execution and recording of transactions involving TKT Tokens.

Risk of Hacking and Security Weaknesses.

Hackers or other malicious groups or organizations may attempt to interfere with 
the Ecosystem or the TKT Tokens in a variety of ways, including, but not limited to, 
malware attacks, denial of service attacks, consensus-based attacks, Sybil attacks, 
smurfing and spoofing.



Risks Associated with Markets for TKT Token.

The TKT Tokens are intended to be used solely within the Ecosystem, and Company 
will not support or otherwise facilitate any secondary trading or external valuation 
of TKT Tokens. This restricts the contemplated avenues for using TKT Tokens to the 
provision or receipt of Services, and could therefore create illiquidity risk with respect 
to the TKT Tokens you own. Even if secondary trading of TKT Tokens is facilitated 
by third party exchanges, such exchanges may be relatively new and subject to little 
or no regulatory oversight, making them more susceptible to fraud or manipulation. 
To the extent that the TKT Tokens are characterized as securities, they would likely 
be prohibited from trading on many third party exchanges. Furthermore, to the extent 
that third-parties do ascribe an external exchange value to TKT Tokens (e.g., as de-
nominated in a digital or fiat currency), such value may be extremely volatile and 
diminish to zero.

Risks Associated with Uncertain Regulations and Enforcement Actions.

The regulatory status of the TKT Tokens and distributed ledger technology is unclear 
or unsettled in many jurisdictions. It is difficult to predict how or whether regulatory 
agencies may apply existing regulation with respect to such technology and its appli-
cations, including the Ecosystem and the TKT Tokens. It is likewise difficult to predict 
how or whether legislatures or regulatory agencies may implement changes to law 
and regulation affecting distributed ledger technology and its applications, including 
the Ecosystem and the TKT Tokens. Regulatory actions could negatively impact the 
Ecosystem and the TKT Tokens in various ways, including, for purposes of illustration 
only, through a determination that the purchase, sale and delivery of the TKT Tokens 
constitutes unlawful activity or that the TKT Tokens are a regulated instrument that 
require registration or licensing of those instruments or some or all of the parties 
involved in the purchase, sale and delivery thereof. Company may cease operations 
in a jurisdiction in the event that regulatory actions, or changes to law or regulation, 
make it illegal to operate in such jurisdiction, or commercially undesirable to obtain 
the necessary regulatory approval(s) to operate in such jurisdiction.

Issuance of TKT Tokens May Constitute the Issuance of a “Security” Under U.S. Fed-
eral Securities Laws, the Monetary Authority of Singapore, and Canadian Securities 
Administration.

TKT Token is a utility token that has a specific use within the crypto.tickets plat-
form  —  i.e. it allows participants in crypto.tickets platform to process distribution 
of tickets. Due to the nature of TKT Token, we do not think it should be considered 
a “security” as that term is defined in the Securities 1933 (as amended). On July 25, 
2017, the United States Securities and Exchange Commission (the “Commission”) is-
sued a Report of Investigation under Section 21(a) of the Securities Exchange Act 
of 1934 (the “Exchange Act”) describing an SEC investigation of The DAO, a virtual 
organization, and its use of distributed ledger or blockchain technology to facilitate 
the offer and sale of DAO Tokens to raise capital. The Commission applied existing 
U.S. federal securities laws to this new paradigm, determining that DAO Tokens were 
securities. The Commission stressed that those who offer and sell securities in the 
U.S. are required to comply with federal securities laws, regardless of whether those 
securities are purchased with virtual currencies or distributed with blockchain tech-
nology. The Commission’s announcement, and the related Report, may be found here: 
https://www.sec.gov/news/press-release/2017-131.
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After reviewing the Report of Investigation, we believe that TKT Tokens are substan-
tially different from DAO Tokens, and should not be considered a “security” under 
U.S. federal securities laws. Nevertheless, as noted by the Commission, the issuance 
of tokens represents a new paradigm and the application of the federal securities laws 
to this new paradigm is very fact specific. If TKT Tokens were deemed to be a security 
under U.S. federal securities laws then the crowdsale may need to be suspended, 
pending the registration under the Securities Act and we may be required to register 
to such issuance under the Securities Act. The registration of TKT under the Securi-
ties Act would result in significant delay in the issuance of TKT Tokens and would re-
quire us to incur substantial additional expense. Similarly, Monetary Authority of Sin-
gapore (the “MAS”) has clarified its regulatory position on the offer of digital tokens 
in Singapore on August 1, 2017. MAS took an analogous position to the Commission 
in its treatment of digital currency offerings. On August 28, 2017, the Canadian Secu-
rities Administration (the “CSA”) also issued a report stating that many of the digital 
currency offerings would in many cases be considered securities or derivatives, again 
taking a similar position to the Commission. To the extent that the TKT Tokens are 
found to be securities under the MAS and CSA regulations, we would need to register 
the crowdsale pursuant to these regulations in order to target the token purchasers 
in these jurisdictions. Such registration would again result in significant delays and 
result in additional substantial expenses. We note that we expect that many other ju-
risdictions would take the similar position to that of the Commission, MAS, and CSA.

Risks Arising from Taxation.

The tax characterization of TKT tokens is uncertain. Your purchase of TKT tokens may 
result in adverse tax consequences to you, including withholding taxes, income taxes 
and tax reporting requirements.

Risk of Insufficient Interest in the Ecosystem or Distributed Applications.

The event promotion and ticket distribution industry is to a significant extent con-
trolled by large well-funded players. It is possible that the Ecosystem will not be used 
by a  large number of individuals, companies and other entities or that there will 
be limited public interest in the creation and development of distributed ecosystems 
(such as the Ecosystem) more generally. Such a lack of use or interest could negative-
ly impact the development of the Ecosystem and therefore the potential utility of the 
TKT tokens, including the utility of the TKT tokens for obtaining Services.

Risks Associated with the Development and Maintenance of the Ecosystem.

The Ecosystem is still under development and may undergo significant changes over 
time. The development of the Ecosystem heavily depends on the number of TKT to-
kens sold during the crowdsale. If the crowdsale is not successful, there may not 
be sufficient funds to develop the Ecosystem. Furthermore, despite Company’s good 
faith efforts to develop and participate in the Ecosystem, it is still possible that the 
Ecosystem will experience malfunctions or otherwise fail to be adequately developed 
or maintained, which may negatively impact the Ecosystem and TKT tokens, and the 
potential utility of the TKT tokens, including the utility of the TKT tokens for the use 
within the Ecosystem.
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Risk of Dissolution of the Company or Ecosystem.

It is possible that, due to any number of reasons, including, but not limited to, an un-
favorable fluctuation in the value of ETH, BTC or other cryptographic currencies, de-
crease in the TKT tokens’ utility, the failure of commercial relationships, or intellectu-
al property ownership challenges, the Ecosystem may no longer be viable to operate 
or the Company may dissolve.

Risks Arising from Lack of Governance Rights.

Because TKT tokens confer no governance rights of any kind with respect to the Eco-
system or the Company, all decisions involving the Company’s products or services 
within the Ecosystem or the Company itself will be made by the Company at its sole 
discretion, including, but not limited to, decisions to discontinue its products or ser-
vices in the Ecosystem, to create and sell more TKT tokens for use in the Ecosystem, 
or to sell or liquidate the Company. These decisions could adversely affect the Eco-
system and the utility of any TKT tokens you own, including their utility for obtaining 
Services.

Technology Risks.

The TKT tokens are intended to represent a new capability on emerging technology 
that is not fully proven in use. As the technology matures, new capabilities may dra-
matically alter the usefulness of the TKT tokens or the ability to use or sell them. 
The functionality of the TKT tokens is complex, will require enhancements and prod-
uct support over time, and full functionality may take longer than expected. The full 
functionality of the TKT tokens is not yet complete and no assurance can be provided 
of such completion.

Unanticipated Risks.

Cryptographic TKT Tokens such as the TKT tokens are a new and untested technolo-
gy. In addition to the risks included herein there are other risks associated with your 
purchase, possession, and use of the TKT tokens, including unanticipated risks. Such 
risks may further materialize as unanticipated variations or combinations of the risks 
discussed herein.
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Operational Risks.

The Company is a young company and the growth of the team and its capabilities 
may take longer than expected to result in the intended usefulness for the TKT to-
kens. The TKT tokens are just one product in a highly competitive market, and broad 
adoption by other users and developments by technology partners may take longer 
than expected. The usefulness of the TKT tokens depends on the extent of widespread 
adoption of the offered technology by the marketplace.The Company is a young com-
pany and the growth of the team and its capabilities may take longer than expected 
to result in the intended usefulness for the TKT tokens. The TKT tokens are just one 
product in a highly competitive market, and broad adoption by other users and de-
velopments by technology partners may take longer than expected. The usefulness 
of the TKT tokens depends on the extent of widespread adoption of the offered tech-
nology by the marketplace. In order to attract and retain a client base and increase 
business, we must establish, maintain and strengthen our name and the services 
we provide. In order to be successful in establishing our reputation, clients must per-
ceive us as a trusted source for quality services. If we are unable to attract and retain 
clients with our current marketing plans, we may not be able to successfully establish 
our name and reputation, which could significantly affect our business, financial con-
dition and results of operations. We could experience growth over a short period of 
time, which could put a significant strain on our managerial, operational and financial 
resources. We must implement and constantly improve our certification processes 
and hire, train and manage qualified personnel to manage such growth. We have lim-
ited resources and may be unable to manage our growth. Our business strategy is 
based on the assumption that our customer base, geographic coverage and service 
offerings will increase. If this occurs it will place a significant strain on our mana-
gerial, operational, and financial resources. If we are unable to manage our growth 
effectively, our business will be adversely affected. As part of this growth, we may 
have to implement new operational and financial systems and procedures and con-
trols to expand, train and manage our employees. If we fail to develop and main-
tain our services and processes as we experience our anticipated growth, demand 
for our services and our  revenues could decrease. Our market is characterized by 
rapidly changing technologies, evolving industry standards, frequent new product and 
service introductions and changing customer demands. To be successful, we must 
adapt to our rapidly changing market by continually enhancing our existing services 
and adding new services to address our customers’ changing demands. We could 
incur substantial costs if we need to modify our services or infrastructure to adapt to 
these changes. Our business could be adversely affected if we were to incur signifi-
cant costs without generating related revenues or if we cannot adapt rapidly to these 
changes. Our business could also be adversely affected if we experience difficulties 
in introducing new or enhanced services or if these services are not favorably received 
by users. We may experience technical or other difficulties that could delay or prevent 
us from introducing new or enhanced services. Furthermore, after these services are 
introduced, we may discover errors in these services which may require us to signifi-
cantly modify our software or hardware infrastructure to correct these errors. We are 
still in the process of evaluating the work quality of new employees and the suitability 
of new hires for specific roles. If we are unable to attract and hire qualified manage-
ment, technical and marketing personnel or retain key employees, our operations and 
prospects may be adversely affected.
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